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ben spent ved. And vet, depending on account-
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. Take care of those high-valued customers
we all have that basically pay the rent
Alsey, don’t hibernate, 5
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weaker wehen the cycle beging again. Research
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downtums come oul in a much stromger position and
their market share increases. My least expensive share of

voice has oome when everyhody else cut back.

Tam Maorrissy, publisher, QKT

We're currently up 47.2 peroent in pages and
225 percent i ad revenoe, That doesas’t mean
we dlon't feel that it's a tight market, but il's
nice to b in this position,
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officr. Bre on the steeet. Bntertain more. Be around y

cuskomers. Let vour salespeople see that you'ne willing to
make more calls than anvone
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Done weldl, a sales call challenge for the slaff during
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anl deesn't really affect the bottom line as much. It can
make vou more diffuse, making it harder and
harder to make a compelling case that soame
o should vse their limited funds b invesl
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For additional revenue, 1 look  usually

arownd the realm of dig or syndicated con-
tent cfferings for a lower cost of goods sold
item. | don't really look o events for that kind
of stulf. It depends, but events usually reguin: high input
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